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Common Goals,                                                                                    
Coordinated Roles

 4 states  

 1600 Miles of Lake 
Michigan shoreline and 
Connecting Rivers

 Public Access/Bathrooms 
(every 5 miles)

 Camping (every 10 miles)

 Visitor Amenities (hotels, 
B&Bs, restaurants, etc.)

 Attractions (large cities, 
small harbors, quaint 
towns, museums, parks, 
natural areas, lighthouses) 



Lake Michigan Water Trail
Regional Planning 

Councils:
 West MI Shoreline 

Regional Development 

Commission

• Northwest MI Council of 

Governments

• Eastern UP Planning & 

Development Regional 

Commission

• Southwest MI Planning 

Commission



PLANNING

 Lake Michigan Water Trail Plan

 Inventory Existing Access Sites

 Analyze Gaps 

 access site and bathrooms every 

5 miles 

 camping every 10 miles

 accessible access sites

 Recommendations for enhancement/acquisition

 Accessibility, Bathrooms, Slopes/Erosion, Boat Storage

 GOAL - Designation as a National Water Trail



Southwest Michigan Lake 
Michigan Water Trail
 Michigan/Indiana state line to Holland

 Spectacular sand dunes – largest 
collection of freshwater dunes in world

 historic lighthouses

 quaint beach towns - eat, shop, play 

 New Buffalo, Bridgman, St. Joseph

South Haven, Saugatuck/Douglas, 
Holland



www.michiganwatertrails.org



Consistent and Comprehensive Information For  Each Site 
- website (user) 
-recommendations for the plan



Access Site Inventories

 Over 30 sites

 Need pictures 

and video

 Need to work 

with site 

owners to 

ensure correct 

information



 Amenities

 Places to eat, sleep, visit, shop

 Rentals (kayaks, canoes, stand up paddle boards)

 Transportation Options





Challenges
 Gaps (access 5 miles/camping 10 miles)

 Coordinated Promotion - Signage

 Accessibility

 Conflicts (motor boats, swimmers, harbors, etc)

 Parking and bathrooms

 Lake Michigan – safety

 Keep information updated
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Next Steps
 Enhance Existing Sites - Work with site owners (local/state 

government; private) 

 Identify and acquire new sites; 

 Incorporate overall plan into local recreation plans

 Develop and Coordinate Marketing and Promotion


